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(NOTE: This report must be clear and legible. It may be typed or printed in blue or black ink.)

Report
Filed By:

Filer Identification
Number.
Name of Filing Committee, Candidate or Lobbyist:

TYPE OF
REPORT

(place X to
the right of
report type)

Name of Office Sought by Candidate:

(SEE INSTRUCTIONS FOR CODES)

Summary of Receipts
and Expenditures from:

A. Amount Brought Forward From Last Report

B. Total Monetary Contributions and Receipts Prom Schedule I)

C. Total Funds Available (Sum of Lines A and BJ

D. Total Expenditures (From Schedule III)

E Ending Cash Balance (Subtract Line 0 from Line C)

F. Value of In-Kind Contributions Received (From Schedule II)

G. Unpaid Debts and Obligations (From Schedule IV)

I swe«r (or affirm) that this report, including the attached schedules, on paper or computer diskette, are to
correct and complete.

best of my knowledge and belief true.

Sworn to and subscribed before me this

day of IT^.VJ e 20

Signature

My commission expires

e of Person ISubmrtti;

A-^ • 1 VA"

Submitting Report

Printed Name

I swear (or affirm) that to tna befit *f my
<P.l_ 1333, No. 320) as amended.

Sworn to and subscribed before me this

/ /

his political committee has not violated any provisions of the Act of June 3, 1937

My commission expires

SEAL Area Code Daytime Telephone Number

iitinua u. uaiucc - liuiary rUOIIC

Norristown Boro., Montgomery County

303 North Office Budding W
of Commissions, Elections and Legislation

Harrisburg, PA 17120-0029 • (717) 787-S280

DSS-502 (7-99)
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STATEMENT OF EXPENDITURES

OF

Name of Filing Committee or Candidate Reporting Period

Friends

Mailing Address

90 80* SG>

Amount

Description of Expenditure

City

ViUounovo,
State

P*
Zip Code (Plus 4)

To Whom Paid

Mailing Address

jw tate Zip Code (Plus 4)

aid Amount

50, OO
Mailing Address" , _

K.Ke- Che,
Descrption of xpenarture

ues
cty Zip Code (Plus 4)

TaWhom Paid

n
Amount

Mailing Addr -.,

OOate \OCi
Descrption o xpenaiture

City State

PA
Zip Code (Plus

To Whom Paid

Vet-iron 03- iO • $
Mailing Addres

Po
Description of Expenaitureion of Expenaiture

e b tu CeU
State Zip Code (Plus 4)

To Whom Paid

Mailing Address Description of Expenditure

City State Zip Code (Plus 4)

To Whom Paid

Mailing Address

Amount

Description of Expenditure

City State Zip Code (Plus 4}

To Whom Paid Amount

$
Mailing Address Description of Expenditure

City State Zip Code (Plus 4)

PAGE TOTAL

$ 1
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Register to Walk I Sponsor a Walker/Donate I Store I OFR Website

"Supporting wounded Heroes and their families-**

Home About

Andrew Hanson rehabilitating at.
WRMC

To Just Make a Donation
Payment Methods

Register I Endorsements I Donate I Advertise i Media I Links I Contact

About the Walk

You too, can help carry a wounded soldier to safety on the home front.

Operation First Response (OFR) Is inviting people from all over the Delaware Valley
to participate in Pennsylvania 's Third Annual WALK FOR THE WOUNDED on
Saturday, May 22nd at Rose Tree Park in Media, PA. At the hub of 3 major population
centers, Philadelphia, Wilmington and South Jersey - the goal is two-fold: 1} to draw
attention to the plight of the more than 40,000 returning soldiers who are wounded, and
whose families are facing significant financial and emotional challenges as their loved one
recovers and 2) to raise funds to help meet the critical needs of these families, many of
whom are crisis right now - today, in hometowns all across the country.

Quick Facts:

Operation First Response (OFR) delivers over 90 cents of every dollar raised to
wounded soldiers and their families.
OFR is staffed by mostly volunteers; with the exception of one full-time and one
part-time salary workers."
The 2 mile WALK will take place in Rosetree Park of Media, PA (just minutes off I-
95 and Rt. 476 (The Blue Route)
Parking is Free. View our Map to see the location of the walk.
Walkers register here and are asked to help get donation sponsors for themselves,
if possible.
People are invited to use this web site to help sponsor any walker(s) of their choice
Companies are also invited to become Walk or Corporate Sponsors, or to advertise
in the WALK PROGRAM being distributed at the event.
People are invited to simply make a donation.
We hope people will purchase the country's Third AnnualWALK FOR THE
WOUNDED T-shirt to wear May 22nd(at the walk or at home).

Donate using your
credit card or ana-check

through RayPai
No PayPal account required

Send money order or check to:

Walk for the Wounded
P.O Box 56
Villanova Pennsylvania 19085

The Cause

It is hard for us to comprehend waking up each day in a hostile country, putting our life on
the line to protect people from terrorists who have no fear and no conscience about
planning and conducting mass murder. It is harder still to imagine how it feels to be at
the heart of a bomb explosion - or to be shot by snipers - or to be the target of a
single man or woman whose mission is to be a human bomb. Sadly, many lives are
lost. But of equal importance are the lives that are changed forever in the blink of an eye
by severe wounds, life changing amputations, and painful surgeries - often followed by
mounting bills at home, necessary job retraining, home renovations and more. Just
dealing with the emotional scars is difficult - but with your donations OFR 'has their back'
on the home front.

Operation First Response is a national 501-C3 non profit organization that donates
90% of every dollar raised to wounded soldiers and their families in times of crisis.
The number of soldiers injured in Iraq and Afghanistan is 35,000 and it rises literally every
week. The staff of OFR, (all of whom are unpaid volunteers) include representatives who
visit the wounded and work with the medical staff at Walter Reed Hospital in Washington,
often the first stop for wounded soldiers returning from the Middle East..

The Mission

http://www.operationfirstresponse.org/walkforthewounded/about.php 06/03/2010


